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Bid Strategy

Bid reasonably high
off the start to build
exposure & trust,
and gain feedback

Actively manage

head keywords in

their own groups &
campaigns

Manage tail
keywords as a
basket

Bid on return rathe
than position
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Analytics &
Conversion

Collect enough data
to draw conclusions

Lifetime Customer
Value

Split test ad copy

Split test landing
page & conversion
process

Segmentation




